
 MEET THE MOBILIZER 

Since 2012, Catavolt has worked 
with construction organizations 
to mobilize their processes and 
improve overall operational 
efficiency. 

Holliday Rock has been in the 
constructions materials industry for 
seventy-five years and is one of the 
largest independent producers of 
aggregate, concrete and asphalt in 
the United States.

The company operates nine 
aggregate plants, eight hot mix 
asphalt plants, and twenty ready mix 
concrete plants. These plants service 
San Bernardino, Riverside, Los 
Angeles, Kern and Orange Counties, 
California.

Meet the Mobilizer

Tom Maher is the Sales Manager at 
Holliday Rock and is responsible for 
implementing the first Catavolt app 
for the company.

What was Holliday Rock’s original 
app idea?

Holliday Rock started with a 
business challenge. “One of our 
biggest obstacles was maintaining 
a database of information,” said 
Maher, “We did not have a good 
system in place that allowed us to 
filter through the information we 
had.

With the abundance of apps that 
get developed every day and then 
flood into our lives, it was a natural 
progression to want apps for our 
business.”

How did Holliday Rock involve 
their user in the app creation 
process?

Holliday Rock’s users weren’t 
asking for mobile apps directly, 
but had given feedback on what 
hinders their productivity and 
efficiency.

https://www.linkedin.com/in/tom-maher-7ab59610/


Getting their users involved in the development was easy by offering 
“Wouldn’t it be cool if….” scenarios. From there, it was easy for the 
organization to develop apps that make their lives easier.

What apps does Holliday Rock use the most?

“I obviously use the sales app the most,” said Maher, “Within that app, I 
utilize the daily reports including check ins, project pipeline, and quoting 
apps the most.”

Holliday Rock also uses apps developed for operations, maintenance, and 
human resources.

What was the biggest impact your apps have had on how Holliday Rock 
does business?

“It has improved our efficiency. We can get quotes out to our customers 
faster and easier than before. Our reporting takes less time to do, which 
gives us more time to spend with customers,” said Maher.

Tom Maher, Holliday Rock
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